
Brand Restoration Monitor

COMMENT

On 17 March 2011, Nike reported third-quarter profits which disappointed 
investors, owing to higher than expected increases in commodity and 
freight costs. The announcement prompted the largest sudden drop in value 
experienced by Nike in the last five years.  The ensuing value drop of over 15% 
approached, but was not sufficient, to breach the -20% brand impact threshold 
cited as a financial trigger in the Brand Restoration Policy.
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Oxford Metrica at info@oxfordmetrica.com for further information.
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DISCLAIMER
Whilst every effort has been made to ensure the accuracy 
of the information contained in this document, neither 
Oxford Metrica nor any of its members warrants its accuracy 
or will assume liability for any use made thereof.


