
Brand Restoration Monitor

COMMENT

Harley-Davidson experienced six critical reputation events in the last five years 
that were sufficient to breach the -20% brand impact threshold cited as a 
financial trigger in the Brand Restoration Policy. Three of these events occurred 
in 2009; a downbeat earnings forecast in January, a dividend cut in February 
and the announcement of new leadership in April.
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Oxford Metrica at info@oxfordmetrica.com for further information.
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DISCLAIMER
Whilst every effort has been made to ensure the accuracy 
of the information contained in this document, neither 
Oxford Metrica nor any of its members warrants its accuracy 
or will assume liability for any use made thereof.


